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Who is our audience?

• EVERYBODY!

• High % of use is irrigation

• Culture of abundance

• Culture change is HARD!



What is our message?

• System needs

• Desired results

• Meet them “where they are”

• Keep it simple



What is our “voice?”

• Delivery channels

• Consistent messages

• Palatable messages

• Culture change is HARD



What We’ve Done
in Pueblo

• Billing inserts

• Newspaper advertising

• Face-to-face

• Youth education

• Electronic media ads

• Web presence
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What’s Next?

• Wise Use messages

• Wasted water enforcement

• Cost/benefit of conservation

• Respond to environment



Questions?

Paul Fanning
Public Affairs Coordinator

www.pueblowater.org
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